
Overview 
In this project, you will have the opportunity to 
express something unexpected in a public space 
to provoke a reexamination of assumptions held 
by the viewer. The work may create laughter, 
anxiety, delight, discomfort or other emotions 
but it should raise thoughts or questions for the 
viewer. The dialog should result from the use of a 
vocabulary of symbols or icons in conjunction with 
a public space chosen for how it interacts with 
your work and how it enhances and completes the 
intended message. 

Medium Is the Message 
The public space should be a considered portion 
of the message. Marshall McLuhan once said “the 
medium is the message.” This project challenges 
you to create a visual message that is complete 
and more effective because the environmental 
medium you choose performs as an integral part 
of the work. As a designer you will not simply look 
for a public space to reinforce or showcase your 
message, you will want to discover an opportunity, 
a space, that speaks as part of your message and 
makes it memorable.

To Begin 
You will need to select a site and theme, then 
analyze forms—objects, animals, plants—and 
translate one or more into simplified graphic 
forms or icons. 

Begin by going out into the world and capture 
imagery to help build a data base of ideas. You 
can use your phone, or a borrowed camera, but 
once you have collected your photo imagery,  
sketch a minimum of three different studies in 
your visual diary based on photos you have taken. 
Be prepared to show a minimum of three ideas 
and the photos of the public space that corre-
spond to each study and all your sketches.

Next  
After producing a number of studies and 
presenting them to the class, choose one study 
and develop a graphic translation that expresses 
the real or imagined character of the original 
sketch. Feel free to appropriate or adapt other 
icons produced by others in the class or found 
through research. Exaggerate or interpret 
the forms creating new icons, symbols and 
representations from your initial designs.

Food stands, banks, subways, cars, buses, gas 
stations, movie theaters, night clubs, parks, 
pubs, public schools, public art, universities, 
coffee shops, bike racks, parking lots, retail 
establishments, libraries, retail stores, alleyways, 
streets,  sidewalks, bridges, manhole covers,  
lamp posts, trees, the sky, anything visible in the 
public sphere is fair game. You may be reaching 
20, 50, or a 1000 people but the medium you 
choose, the public space you use, should have a 
vital impact on how the viewer understands the 
message you are sending.

Note  
Your power to influence the public carries a great 
responsibility. What will your topic be? This is a 
chance for your creativity, authenticity, playfulness, 
and humanity to  converge and directly touch the 
lives of others who may see your work.

Deliverables 
- Initial researched examples, captured imagery/ 
  personal photographs, and visual diary sketches  
  due Tue & Thur., Nov 17 & 19. 
- Initial photoshop sketches due Tue, Nov 24. 
- First finish install due Thur, Nov 26, this 
  includes some photos and video documentation. 
- Final (and revised) install due Tue, Dec 1st.  
- Edited video and photos due Thur, Dec 3rd in  
  course folder as .mov and high resolution jpgs.
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